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ABSTRACT

The purpose of this research is to study the factors affecting the usage for food delivery through LINE
MAN Application and to analyze the usage for food delivery through LINE MAN Application. The theories that
involve to this study are attitude, technology acceptance and service quality. This research presents the Quantitative
research and the data were analyzed by applying descriptive statistics and inferential statistics. The findings found
that occupation, attitude of users, technology acceptance and service quality affect the usage for food delivery

through LINE MAN Application at a significant level of 0.05.
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