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ABSTRACT

The objectives of this research are: 1) to study the management of 7-Eleven stores in Thailand 4.0
era; 2) to investigate the consumer behaviours that have an impact on 7-Eleven during this era; 3) to investigate
the adaptation of management styles of 7-Eleven during this era. The sample size of this research includes
400 respondents who are customers of ten 7-Eleven stores across Bangkok. This is a survey research and
information conducting by questionnaires. Followed by statistical analysis including percentage, frequency,

standard deviation, t-test, and one-way analysis of variance.

The result showed that the majority of 7-Eleven customers are female in age range between 21 to 30
years-old, monthly salary ranges between 10,001 to 30,000 Baht, the educational background is Bachelor
degree, martial status is single, and employees of private companies. The most purchased product is food,
and the most used service is Counter-Service. The most important factor of choosing 7-Eleven is convenience
with a several branches. Customers visited the stores around 2-3 times per week. The average spending is
approximately 101 to 300 Baht per each visit. Furthermore, the customer puts overall important on management

of 7-Eleven stores.

The result of hypothesis testing found out that the consumer factors which impact to the management
of 7-Eleven stores are gender, occupation, personal income, consumer behaviour on financial services, and
consumer behaviour purchasing on product and distribution channel and ready meal and bakery. On the other
hand, the corporate factors which also impact to the management of 7-Eleven stores are staffs, physical
appearance, product distribution channel, service operation, product feature, pricing and promotion. Therefore,

the statistical significance level is 0.05, which is highly significant.

Key words : Consumer Behaviour in Thailand 4.0, Management of 7-Eleven Stores.
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