NSUINIIIANISNALE NIAAN® FBT Fitness Center a1ANI2119

Fitness Management in case study of FBT Fitness Center, Ladkrabang
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ABSTRACT

The objective of this research was to study the behavior of using fitness service, the satisfaction with
fitness management, and the relationship between behavior of using fitness service and satisfaction with fithess
management among users in FBT Fitness Center, Ladkrabang. The population of this study was users in FBT
Fitness Center, Ladkrabang and the sample of this study was 400 users. The purposive sampling was used to
select the samples. Simple Random Sampling was also used. The questionnaire with close-ended questions was
used as the instrument. Data were analyzed by using descriptive statistics including frequency, percentage, mean

and standard deviation. Hypotheses were tested by t-test and One-Way ANOVA.

The results of this study indicated that the respondents mostly were males; those aged 21-25 years;
singles; those graduated with a bachelor's degree; those worked as employee; and those with average monthly
income of 10,000-20,000 Baht (n= 142, 35.5%). The respondents mostly visited the fitness with their friends. The
most popular activity was running or cardio exercise. They visited the fithess in the evening (5 p.m.). They visited
the fitness 3-5 days per week and spent 1-1.5 hours in the fitness. The reason of visiting the fitness was for
health benefit. The respondents were highly satisfied with fithess management in each aspect including product,

price, place, promotion, people, process, and physical evidence.

In terms of the satisfaction of FBT Fitness Center users with the fithess management in each aspect,

1) The respondents with different gender, marital status and educational level had different satisfaction with the
fitness management in terms of product with a statistical significance level of 0.05.

2) The respondents with different gender, age, marital status, educational level and occupation had different
satisfaction with the fitness management in terms of price with a statistical significance level of 0.05.

3) The respondents with different gender, marital status and occupation had different satisfaction with the
fitness management in terms of place with a statistical significance level of 0.05.

4) The respondents with different gender, age, marital status, educational level and occupation had different
satisfaction with the fitness management in terms of promotion with a statistical significance level of 0.05.

5) The respondents with different gender and educational level had different satisfaction with the fitness
management in terms of people with a statistical significance level of 0.05.

6) The respondents with different gender, age, marital status and occupation had different satisfaction with the
fitness management in terms of process with a statistical significance level of 0.05.

7) The respondents with different gender had different satisfaction with the fitness management in terms of

physical evidence with a statistical significance level of 0.05.

In terms of behavior of using fitness service, it was found that;

1) The respondents with different exercise frequency had different satisfaction with the fitness management in

terms of product with a statistical significance level of 0.05.



2) The respondents with different type of sports played, period of time visited, exercise frequency and length of
time spent to exercise had different satisfaction with the fithess management in terms of price and promotion
with a statistical significance level of 0.05.

3) The respondents with different characteristics of visiting the fitness, type of sports played, period of time
visited, exercise frequency and length of time spent to exercise had different satisfaction with the fitness
management in terms of place with a statistical significance level of 0.05.

4) The respondents with different period of time visited and length of time spent to exercise had different
satisfaction with the fitness management in terms of people with a statistical significance level of 0.05. length
of time spent to exercise and reason to exercise had indifferent satisfaction with the fithess management in
terms of product.

5) The respondents with different type of sports played, period of time visited and length of time spent to
exercise had different satisfaction with the fitness management in terms of process and physical evidence

with a statistical significance level of 0.05.

Keywords: Fitness management, Management efficiency, Satisfaction with service, Fitness
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