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Influential Factors the Buying Behaviour of Body Cream for Night-Time of

Consumers in Bangkok
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ABSTRACT

This research aims to study Influential Factors the Buying Behaviour of Body Cream
for Night-Time of Consumers in Bangkok Be aware of the Behaviour of Body Cream for Night-
Time.The study focuses on studying the aspects of 4 factor: Price, Brand, Celebrity Marketing
And Occupation .

The analysis is carried out via descriptive statistics on means, standard deviation and
based on a multiple regression analysis, to determine the coefficient of factor in a conceptual
framework.

The results of this study found that consumers for buying Behaviour of Body Cream for
night-Time Overall, the level of opinion was very agreeable. Financial factors affect the purchase of
lotion and promotion factors affect the purchase of lotion. The second most important factor was
advertising, which resulted in the purchase of body lotion for the night. And social media factors affect
the purchase of body lotion for the night. Have a lot of comments as well. From multiple regression
analysis found that the mutual correlation of all 4 factor is the Buying Behaviour of Body Cream for
Night-Time Satisfaction at 38 percent the best predictors (R .2 ) sort in descending are found:

Celebrity Marketing, Occupation, Price and Brand respectively.
Keywords: Price, Brand, Celebrity Marketing And Occupation .
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