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Abstract

The objective of this research to study approach for 1.Determine the availability of Tourism
Entrepreneurs in Kanchanaburi to Thailand 4.0. 2.To realize the potential of Tourism Entrepreneurs in
Kanchanaburi Upon entering Thailand 4.0. 3. To study guidelines for Digital Marketing of Tourism
Entrepreneurs in Kanchanaburi. By the way interview From 38 members of the Tourism Promotion
Association, this is a presentation to summarize the study. And discuss the results and suggestions. The
study indicated that

The results showed that Tourism Entrepreneurs in Kanchanaburi is ready to Thailand 4.0 can use
Digital Marketing to do business using social media as a marketing channel. Popular media is Facebook,
LINE. Entrepreneurs recognize the change of technology. As a result, the distribution channel changed.
Entrepreneurs understand the importance and need to strengthen the knowledge of Digital Marketing.
Entrepreneurs should strengthen the Digital Marketing in the field of SEO, the analysis of advertising returns,
integrated marketing. (IMC) and should develop more knowledgeable people in Digital Marketing.
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