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ABSTRACT

The aims of this research 1) to study the brand image and decision of Srichand cosmetics product of
Gen M consumers in Bangkok2) to compare the decision to purchase Srichand cosmetics product based on
different individual factors of Gen M consumers in Bangkok 3) to study the influence of brand image on the
purchasing decision of Srichand cosmetics product of Gen M consumers in Bangkok. The population was 18-38
years old, using Srichand cosmetics product in Bangkok region. The samples were randomized by multi-stage
sampling and data were collected by 400 questionnaires. The values were expressed as percentage, mean, and
standard deviation using t-test, ANOVA and multiple regression analysis for hypothesis testing

In this study, there are 400 subjects were included. The results demonstrated that most of subjects were
female, aged 23-27 years old, singled, holding bachelor’'s degree, working as employee of private companies and
having average monthly income of 15,00 - 30,000 Baht. The sample group had opinions were high level on the
image of Srichand brand in 6 perspectives including attributes, benefits, values, personality, culture and user.

In addition, the sample group also had opinions were high level on the importance of purchasing
decisions in 4 perspectives including product, price, place and promotion. From the first hypothesis test found
that Gen M consumers in Bangkok with different gender, had significant difference in purchasing decision on the
place perspective (p<0.05). Gen M consumers in the Bangkok with different ages and occupations were
significantly different (p<0.05). And the second hypothesis test found that the beneficial image, cultural image
and user image impact to the influence of decision on purchasing of Srichand cosmetics by Gen M consumers in
Bangkok (p<0.05).

Keywords: Image, Brand, Srichand, Purchasing Decision
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