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Technology acceptance and food purchase decision through the Line Man

application of Gen Y consumers in Bangkok
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ABSTRACT

The aim of this research was to study the technology acceptance and food purchasing decision through
the Line Man application of Gen Y consumers in Bangkok. The questionnaire was used to collect data from 400
users as a research instrument. T-test Independent, One-Way ANOVA and Multiple Linear Regression analysis

were used in data analysis which expressed as frequencies, percentage, mean, standard deviation.

The results illustrated that the majority of participants were female with aged 25-31 years old, single,
getting a bachelor's degree and careering employees in private company. The average monthly income of less
than 15,000 baht. The participants opinion were high level on the overall of the technology acceptance and the
overall of food purchase decision. Besides, the results of the hypothesis test revealed that the difference
individual factor of Gen Y consumers in Bangkok affects to the overall of food purchase decision including age,
status and occupation were significantly different (p <0.05).Technology acceptance that influencing the food
purchase decision through the Line Man application of Gen Y consumers in Bangkok along with the mixed overall
marketing including perceived usefulness, perceived ease of use, intention to use and attitude toward using were
significantly different (p <0.05). Furthermore, each side of technology acceptance has a positive coefficient
indicated that relation of making decision to buy food through the Line Man application along with the mixed
overall marketing in the same direction.In additional, the determination of weight of the independent variable
effects demonstrated that Technology acceptance was the most level including perceived usefulness influence
food purchase decision through the Line Man application of Gen Y consumers in Bangkok through the mixed

overall marketing.
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