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ABSTRACT

The objective of this research were: to study the Brand Equity, and Satisfaction of Gen Y
Consumer in Bangkok.

Simple random sampling technique was applied to select 400 Gen Y Consumer in Bangkok.
To answer self-reported questionnaire. Data were analyzed by descriptive statistics which included
frequency, percentage, mean, T-Test Independent, One way ANOVA and Simple Linear
Regression Analysis.

The samples used for the research were the population in Bangkok is women aged 21-38
years old, Bachelor's Degree , company employee, Have an average income 15,000 — 25,000 baht.
Brand Equity of Toyota the result found that brand equity, referring to Most brand awareness
because the brand is easy to remember,When viewed from different media and product names.

Satisfaction of using pickup truck consumer Gen Y in Bangkok Processes are important.
The first distribution channel of the showroom. Wide cabin Marketing promotion, distribution centers

have attractive sales management. To meet the needs of the consumer as much as possible.

Keywords: Brand Equity, Satisfaction , pickup truck
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