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Abstract
This research was established for the purpose of studying the quality of medical service and decision in
choosing the service of Phyathai Nawamin Hospital's Internal Medicine Clinic,with a premium group of
company in partners of contract, and also comparing todifferent factors affecting to the personal decision of
each person. Considering tothe influence of the quality of medical service included in this case as
well.Recording data from 400 sampling people of a company in partners of contract withPhyathai Nawamin
Hospital in 2018, by applying questionnaires as a tool ofrecording data in this research following the reliability
ofFrequencies,Percentage,Mean,Standard Deviation, Independent T-test, F-test (On-Way Analysis of
Variance) and Multiple Regression with the Level of Significance at 0.05.The result of this research as shown
that a majority of women were the main group of sampling people was the range of age 41-50 years old.
They were all married, graduated inBachelor Degree, and worked as company employers with the average
salaries of 35,001 — 45,000 THB.In relevant to the quality of medical service, a sampling group was satisfied
to the overall service in a high level, consisted of following aspects ordering from the most favorite to the less
respectively, which are assuring certainty, attending to patient's care, tangible capability, responding to
patient's need.In addition, decision in choosing the service of Phyathai Nawamin Hospital's Internal Medicine
Clinicfound that a group of sampling people was in favor of this aspect in the most important level with the
highest average level in medical service and care, staffs,pricing, process, physical composition, location,

promotion.

The conclusion could be summarized that decision in choosing the service of Phyathai Nawamin
Hospital's Internal Medicine Clinic,with a premium group of company in partners of contract was totally
different following personal factors which weregender, age, pricing, income at 0.05 of Significance Level.
Also, ordering the level of satisfaction by each aspectsshown as the quality of tangible capability
(Beta=0.413) had the most influence to the decision in choosing the medical service, then the quality of
responding to patient's need (Beta = 0.172), the quality of attending to patient's care (Beta=0.147), the quality
of assuring certainty (Beta=0.106), and the quality of certainty (Beta=0.23).

Keywords: Quality of Medical Service, Decision, Services, Phyathai Nawamin Hospital
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