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Marketing mix factors affecting purchasing behavior through TV Home shopping of consumers in

Bangkok Metropolis.

Benjawan Kwamphain

ABSTRACT

The objectives of this study were 1) To study population’s factors which were gender, age, marital
status, educational level, monthly average income, occupation, affecting shopping behavior of TV consumers in
Bangkok. 2) To study marketing mix factors which were product, price, distribution and promotion sales affecting

shopping behavior of TV Home shopping consumers in Bangkok.

The research method was quantitative research. The researcher used questionnaire to collect data
from consumers in Bangkok by convenience sampling. This research did not have the exact population. The

sample size was 385 samples. The sample was added 4% or equal to 15 samples, totaling 400 samples.

Research findings were as follows: (1) Population’s factors of consumers affecting purchasing behavior
through TV Home shopping of consumers in Bangkok Metropolis were single women, aged 31-40 years,
bachelor's degree, human resources and monthly Income 20,001 - 30,000 baht. (2) Marketing mix factors for
products, most consumers placed emphasis on product guarantee. In trading channels were free shipping
nationwide and promotion, exchanging, discount, redemption, giveaway throughout the year. (3) Customers
behaviors in shopping of TV Home shopping in Bangkok Metropolis, most were frequency purchasing as 1 time
per month. The target of purchase via TV Home Shopping was to use. Types of products which shopped from
TV Home shopping were kitchenware. The average purchase price was 1,000 - 2,000 Baht and the payment

channel selected for payment service by destination.

Keyword; Behavior, purchasing, TV home shopping
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