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Attitude of customers on the online fashion clothing in Bangkok
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Abstract
This Quantitative Research was established for the purpose of studying the attitude of customers on the online
fashion clothing in Bangkok related to Marketing Mix (7Ps) by applying a questionnaire as a tool of collecting

data following a group of 440 sampling people who have also experienced in online shopping before.

There are two kinds of analyzing in recording data for different aspects. First, a descriptive analysis applies
Frequency, Percentage, Mean, and Standard Deviation to study both personal factors and behavior in purchasing
products via online system. Then, using T-Test and ANOVA for an inferential data analysis in explaining how
personal factors and behavior in purchasing products via online system affect to Marketing Mix (7Ps) as a

Hypothesis Testing method.

The result of this research has shown that the majority of buyers were women with the percentage of 77.7,
having the range of age between 30-39 years old with the percentage of 33.6. They were also single with the
percentage of 61.6, graduated with bachelor degree as an educational status for 67.3%, and mainly worked as
company employees with 59.3%. Moreover, the average of these buyers group's salary was 20,001-30,000 THB
approximately, with the percentage of 27.5. They greatly used smartphone for 90.5% as well.

The conclusion of this research could be summarized in both overall and individual factor by the number of
average following the aspect of Marketing Mix (7Ps) on the online business, which found that 3.90% of sampling
people, they were satisfied in overall level. Considering in each aspect, which related to products, pricing, sales,
promotion, staffs, physical environment, and process, the percentage of result showed that 3.96, 3.61, 4.14, 3.79,

3.95, 3.98 and 3.83 respectively, with also favorite in a highly overall level.
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