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Behaviors and Demand of Consumers Along the Market Fairs in

Bang Lamung District, Chon Buri Province
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ABSTRACT

The aims of this research is to study the relations between the personal factors and behaviors and
demands of consumers along the market fairs in Bang Lamung District, Chon Buri Province, and study the
relations between marketing mix factors and behaviors and demands of consumers along the market fairs in
Bang Lamung District, Chon Buri Province. A sample group of 400 participants were consumers along the
market fairs in Bang Lamung District, Chon Buri Province. The questionnaire is used as a research
instrument. Statistical package is used for data analysis. Statistics, which are using for examine the data,
including frequency, percents, mean, standard deviation, and Chi-square, with the level of significance at
0.05. The result of study found that majority of the consumers along the market fairs in Bang Lamung District,
Chon Buri Province, is female, single status, having span of age between 31-40 years old with higher
secondary education/vocational certificate, occupation as company employee, having average income per

month between 10,001-20,000 Baht.

Buying goods along the market fairs is mostly for using by themselves. Reason for buying goods
along the market fairs is because of near their homes. Kind of purchased goods is food. Expense for
purchase per one time is at 501-1,000 Baht, going to the market fairs 1-2 times and 3-4 times per month,
mostly on Saturday and Sunday. The most popular market fair for buying goods is Keha Thepprasit market

fair.

The consumers along the market fairs in Bang Lamung District, Chon Buri Province, have the level
of opinion to the marketing mix factors in different sides as follows in order: distribution channel with the
mean = 3.92, product with the mean = 3.87, image of the market fair = 3.66, price with the mean = 3.42, and

marketing promotion = 2.88.
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