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ABSTRACT

This research aims to 1. To study the personal factors that effect to customers’ behavior of using
financial service through automated teller machines (ATM/ADM) in Bangkok. 2. To study the marketing
factors that effect to customers’ behavior of using financial service through automated teller machines
(ATM/ADM) in Bangkok. 3. To study the customers’ behavior of using financial service through automated
teller machines (ATM/ADM) in Bangkok. A sample group of 400 participants were the consumers who
previously using financial service through automated teller machines (ATM/ADM). The questionnaire is used
as a research instrument. Statistical Package for the Social Sciences is used for data analysis. Statistics,
which are using for examine the data, including frequency, percent, mean, standard deviation and Chi-square
with the level of significance at 0.05. The result of study found that the consumers who previously using
financial service through automated teller machines (ATM/ADM) are mostly female between the ages of 21-
30 years, single status, education level, bachelor's degree, private company employees. The average

monthly income is 30,000 Baht or more.

The customers’ behavior of using financial service through automated teller machines (ATM/ADM)
mainly they have KASIKORN BANK ATM Card, using KASIKORN BANK financial service through automated
teller machines (ATM/ADM). A list of options is withdrawn. The frequency of use is 2-5 times a month. The
amount of each transaction is 1001-5000 baht. There is a period of 10:01 to 14:00 O’clock. The selected
location is a Department store. A person of influence in the selection of the service is Own. The selected

service is not enough cash to pay. Why not use the service is machine error.

The marketing mix (4P's) that effect to customers’ behavior of using financial service through
automated teller machines (ATM/ADM) in different sides as follows in order: place with the mean = 3.8638,

price with the mean = 3.8106, product with the mean = 3.6625 and promotion with the mean = 3.1875.

Keyword : influence, customers’ behavior, automated teller machines (ATM/ADM)
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