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ABSTRACT

The study was conducted to investigate to Personal Information, Behavior of using a car
care service and the marketing mixed (7Ps) factors on making a decision of using car care service
of working age people in Bangkok. The samples used the research comprised 400 working age’s
consumers in Bangkok. The collected data were analyzed using descriptive statistics i.e.

Frequency, Percentage, Mean and Standard Deviation. Inferential Statistics Method on Chi-Square.

The result of the research reveals that the majority of samples were females with a range
of age around 20 — 29 years old, Graduated with a Bachelor Degree, working in Private Company
and earned a monthly income range 15,000 — 25,000 THB. The result of hypothesis testing
revealed the difference of personal information is affected to the differentiation of consumer’s
behavior of using car care, cost per time, car care location, and type of service (wash a seat &
carpet, and wash a car engine), the reason of using (the habitation is inconvenience, cannot
washing by themselves, do not want to purchase an equipment, do not washing by themselves, no
time for washing and for a temporary parking). As well as the difference of marketing mixed (7Ps)
factors is affected to the differentiation of consumer’s behavior of using car care, car care location,
type of service (polished car, wash a seat & carpet and wash a car engine) and the reason of
using (the habitation is inconvenience, do not want to purchase an equipment and no time for

washing).

Keywords: Car care, Decision making of using car care service, Customer needs and Working
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