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ABSTRACT

The purpose of this research were: to study the importance of marketing mix factors (7 P's), consumer
behavior of multi-function furniture in Bangkok and Vicinity. Questionnaire was used as a tool to collect data
from 400 consumer in Bangkok and Vicinity. All collected data were statistically analyzed by for frequency,
percentage, mean, standard deviation and Chi - Square (.’)CZ).

The results showed that most consumer female is in the age range 35 - 44 years old marital status:
There are 3 to 5 family members. Monthly income is 30,001 - 45,000 baht. The marketing mix in each aspect
was classified as marketing mix in marketing promotion. Has the highest average Respondents are very
important. The best part of the warranty. The next rank is Process The delivery of goods. Distribution channel
the location is convenient to travel, personnel, knowledgeable staff in the product as well. Products are versatile.

And the physical aspect. There is a pattern in the product zone is organized orderly clean.

Keywords: Marketing Mix, Consumer Behavior, Multifunction furniture
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