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ABSTRACT

In this thesis, the researcher delineates (1) Investigates the second hand clothes online shopping
behavior in the type of sweaters through social media of working groups in Bangkok (2) Investigates factors
of the marketing mix (7 P’s) of buyer’s second hand clothes online shopping in the type of sweaters through
social media of working groups in Bangkok. This research is quantitative research used a questionnaire as
an instrument of survey research. The samples in this story is the second hand clothes online shopping in
the type of sweaters through social media of working groups in Bangkok. The sample population consisted of

400 residents of men and women. Using techniques of descriptive statistics, the researcher analyzed the
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data collected in terms of frequency distribution, percentage, mean and standard deviation. Techniques of

inferential statistics utilized by the researcher were chi-square (XZ). Findings are as follows.

The majority of the sample population was females between the ages of twenty-one and thirty. They

were single and were holders of bachelor’'s degree. and had monthly income between 10,000-2,000 bahts.

Regarding the behaviors of second hand clothes online shopping in the type of sweaters the majority
of the sample population were purchase sweater during 18.01 pm. — 00.00 am. The frequent to purchase
average 1 time per year. The quantity of purchase sweater is 1 piece and the average price is 101-500 baht.
The Influencing of the clothes shopping is from themselves. The place to purchase is Facebook of months

October-December and the use was for domestic travel.

Regarding of the marketing mix (7 P’s) the majority of the sample population need various product
and actual price. Distributed product, classification and advertised throught Facebook channels, had

relationship with customer and various system payment.

The hypothesis are as follows.

Demographically factor of gender, age, status, education and income were influential to second hand

clothes online shopping behavior in the type of sweaters through social media of working groups in Bangkok.

Marketing mix (7 P’s) factor of physical evidence and process influential to second hand clothes
online shopping behavior in the type of sweaters through social media of working groups in Bangkok. The
Marketing mix (7 P’s) factor of product, price, place, promotion and people had no effect on second hand

clothes online shopping behavior in the type of sweaters through social media of working groups in Bangkok.

On the basis of the research findings, the researcher would like to offer the following

recommendations
1.The sample should be collected in another province.

2.Study more attitude, knowledge and satisfaction should be influential to second hand clothes

online shopping behavior in the type of sweaters through social media.
3.Marketing mix (7 P’s) factor should be study more.
4.Study more second hand clothes online shopping behavior in another type through social media

Keywords : The second hand clothes online shopping behavior.
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