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ABSTRACT

Values of consumers in Thai society nowaday, with a focus on complexion beauty and well-being, are
likely to continuously grow as expected. Beauty business had been pushing up like. Beauty Clinic is open more
rapidly. There are many beauty clinics in Bangkok. To penetrate the consumer various section. Give consumers
more choice. The beauty market is competing strongly. Therefore, in order for the entrepreneurs to operate in such
conditions, it is necessary to adapt and develop their services with a variety of competitive strategies so that they
can respond to the needs of the consumers in an appropriate and effective.

For this reason, the researcher is interested to study, Decision making for beauty clinic in Bangkok. This
research aims to study the demographic characteristics of sex, age, occupation, education level. Personal status
and average income, Effect of decision making on choosing beauty clinic Include marketing mix that affect the
behavior. Decision to use beauty clinic. The population in this study is Working people The sample of this research
was a group of 400 people who once using in beauty clinic in Bangkok. The questionnaire was used as a tool to
collect data. And analyzing data using Processed from the computer program.

The study indicated that the decision to use the beauty clinic in Bangkok in this term had founded.

Marketing Mix Factors The price of the channel even Promotion of Process Personnel Marketing And the physical
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aspect. There is a relationship with the purpose of choosing the service. People involved in using the service. Key

factors to choose from. How to use the service. And information sources to choose the clinic.

Keyword : Beauty clinic, Service usage, Decision Making Service
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