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ABSTRACT

From the study of Marketing Factors Affecting Buying Behaviors of Premium Milk
Powder Product under Code of Marketing of Breast-Milk Substitutes Act, B.E.2560

For marketing mix factors. Product has been accredited by various organizations such
as the Food and Drug Administration (FDA). It affects the purchasing behavior of brand names.
Having a reputation on the market affects the buying behavior. On the place of purchase. The
price tag clearly affects the buying behavior in reasons to buy. The place of the story was sold
at convenience stores (Seven Eleven, Family Mart), affecting the purchase behavior of
powdered milk modified from premium milk powder. The size of the packaging at each
purchase. And the marketing mix in marketing promotion (Promotion). The purchase of dairy
products to suit the consumers' needs has influenced the purchase behavior of premium milk

powdered milk. The product brand.

Keywords: Buying Behavior, Marketing factor , Premium Milk Powder Product
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