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ABSTRACT

The purpose of this research was to study 1) to study the behavior of using hotel services through the
online channels of the working age group and 2) to test the relationship between the behavior of choosing the
service of Holiday Inn and Suites Rayong City Center via the internet. Online channel of the working class (Gen
Y) in Thailand with personal factors and 3) to test the difference between the importance of factors. Marketing
Mix (7Ps) data were collected by questionnaire. (Questionnaire) The sample was both men and women
experienced in buying online hotel accommodation between 18-37years old and living in Thailand. Accidental
sampling was used to determine the size of 400 samples descriptive statistics and quantitative data were used.
(Quantitative Analysis) Chi-square test at the statistical significance level of 0.05, we tested the difference
between the data, the marketing mix, the services of the Holiday Inn and Suites Rayong City Center via the

online channel of the Gen Y group. Different personalities Using (T-Test) and (One-Way ANOVA).

The hypothesis test showed that personal factors were gender, age, status, education level. Career and Personal
Income There was a correlation between the use of hotel services by Gen Y in terms of room occupancy room
type booking form reason for booking the decision maker and the payment channel. The importance of the
marketing mix (7Ps) of the Holiday Inn & Suites Rayong City Center through the online channels of the working

class (Gen Y) is different according to different personal factors.

Keywords: Marketing Mix, Hotel Services, Online Channel, Gen Y
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