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Consumer selection behavior of game content on Youtube

In Bangkok Metropolitan
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ABSTRCT

This objective of this research is to study consumer selection behavior of game content on Youtube in
Bangkok Metropolitan. Demographic characteristics that affect the selection behavior of game content through
website Youtube as influence on viewing, reason to watch, content category, device, frequency of view per week,
time to watch, participation after watching. Process factors in data analysis were done using program packages.
These included the general data analysis using descriptive statistics, that is Percentage, Average, Standard
Deviation S.D. and Quantitative analysis using inferential statistics are as follows : The difference between the
mean by the independent variables was 2 groups (T-test for dependent Samples) The difference between the

mean by the independent variables was more than 2 groups (ANOVA).

The result of research on demographic characteristics was found Most of sample are male. Age between
10-20 years old. Most of sample are educate at elementary. Most of sample are student. And monthly income is

less than 15,000 Baht per month. And most of sample are using Youtube more than 3 years.
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The hypotheses test result indicated that influence on viewing is manual search, get advice from friends,
advice from family, comment from other people on social network.The reason for watching is for follow news, for
entertainment, to find information, like the caster. About device to watch the computer and the phone are always
use. And the time to watch the regularly is from 4.01 PM. to 8.00 PM. And 8.01 PM.-12.00PM. Frequency of

viewing games per week is watched on a daily. Participation after watching. There is always press like, share
and subscribe.

The hypotheses test result indicated that Media exposure. Selective Exposure,the most influential factors
in decision are hot content, favorite content, content that is shared and in the current social network, skip when
content is not liked. Selective attention, the most influential factors in decision are caster, view amount and like
amount, subscribe, share content. Selective perception and selective interpretation, the most influential factors in
decision are read the comments below the video, self-interpretation, ask feedback from others and find more
information. Selective retention, the most influential factors in decision are caster’s speech, dialog and slogan,

channel logo.

Keywords: Consumer behavior, Media exposure, Content, Youtube
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