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Y = 0.928 +0.067X,+0.047X,+0.080X+0.173X,+0.121X+0.004X,+0.004X +0.28 1 X
(0.000*) + (0.011%*) + (0.059) + (0.011*) + (0.000*) + (0.000*) + (0.864) + (0.896)

+(0.000%)
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This research was conducted using qualitative research methods aiming to study;
(1) The decision to choose the schools of students from high school in Bangkok. (2) The
consumer’s behavior and marketing mixed that influence the decision to choose the
schools in Bangkok. This research has collected data from 400 high school students in
Bangkok by the distributed questionnaire. Data was analyzed by using statistical program
calculating the percentage of frequency, the average of standardized deviation, the
statistical analysis of multiple linear form regression equation. The result of theory the
factors affected to cultural customer’s behavior, the factors of individual behavior, the
factors of psychological behavior, the factor affected of marketing mix of product, the
factor affected of marketing mix of promotion to see the outcome how it influences to the
making decision of choosing the tutorial school of student from High School in Bangkok.
These decisions can be represented in the following predictive equation:

Y = 0.928 +0.067X,+0.047X,+0.080X,+0.173X ,+0.121X +0.004X +0.004X +0.281X,
(0.000%*) +(0.011*) +(0.059) + (0.011*) + (0.000*) + (0.000*) + (0.864) + (0.896)

+(0.000%*)



