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Abstract

The purpose of research and Intention to leave of employee Generation Y. The
information collected by questionnaire. The information were analyzed by percentage,
average, standard deviation, and Independent Samples t-test, F-test, Pearson Correlation
and Multiple Regression Analysis. The result of this research indicated that job stress and
organization commitment had effect to Intention to leave of employee Generation Y. This
research can be applied to the development of human resource management. The data was
analyzed the causes and facts in determining the strategies of human resource management
in order to reduce stress in the work process, engage your organization and prevent

employees from resigning.
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