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ABSTRACT

Health and beauty stores are essential part of daily life since the
current social trends make people take care of themselves in order to have good
appearance. Watsons is an alternative for consumers to choose the right product
for their product. What makes Watson a success in Thailand. Promotional
campaigns are organized throughout the year. It is popular with consumers.

Factors affecting the consumer’s purchasing decisions at Watsons
stores in the Bangkok metropolis, Khet Min Buri and metropolitan area by using 4
marketing mix consisting of product factor, price factor, sale channel factor,
marketing promotion factor, including demographic information consisting of sex,
age, educational level, monthly income and occupation in order to provide data
for decision making and to provide a marketing development approach to reach
the target group and fulfil the consumers’ demand. For example, the sample was
used for the study in the Bangkok metropolitan area, using the questionnaire in
the Bangkok metropolitan area. How Data collection and use of software

packages for data analysis and processing.
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