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Abstract

This research was aimed to study the behavior of choosing fancy dress rental service. Factors
influencing the decision to choose the fancy dress shop. The sample was used in the study. People who
used to rent a fancy dress shop. In Bangkok, 400 questionnaires were used to collect data. Statistics used
in data analysis are frequency, percentage, mean, standard deviation. And test hypotheses using t-test,
ANOVA, and regression analysis.

The study found that most of the respondents used to rent fancy clothes to their corporate or
corporate parties. Most of the fancy dresses were for rent, most of them fancy dresses. The fancy dress
rental is one of the most popular. At about fancy dress hire through online media sites like Facebook,

Instagram line.

For marketing mix factors, it was found that the decision to choose fancy dress shop. Overall,
at a high level. When considering each aspect, it is found that consumers place emphasis on products and
services. First The most important is the price level. It was found that the service of the fancy dress shop

had a high impact on consumers' decision making in Bangkok.

The results of the hypothesis testing showed that: 1) different sex factors were the decision to
choose the fancy dress shop. 2) Marketing mix has a positive effect on the decision to choose the fancy
dress shop. In Bangkok, the price of the channel. The marketing mix factors predicted the trend of

decision to choose the fancy dress rental service in Bangkok area at 42.8%.
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