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Abstract

This research aims to study the factors influencing consumers' decision to buy durian in Bangkok.
It has been hypothesized that Personal factors and marketing mixes have influenced consumers' decision
to buy durian in Bangkok. Data were collected by questionnaire from 400 samples. Data were analyzed by
descriptive statistics using frequency, percentage, mean and standard deviation. Statistics inference to find
the relationship between independent variables and variables. The Chi-square statistic was used to test the
hypothesis. The study indicated that Most of the samples were female. 51.2% are between 26-30 years of
age, 35.2% are employed as employees. 49.8% and income between 20,001 - 30,000 baht or 43.2% in the
marketing mix. The product was found to be important. On a very important level, the very important
level is the meat and the peel must be clean. The average value of the sample was 4.49. The sample size
was 4.53 and the mean was 4.59. The sample is very important to have after-sales service. Mean 4.66. A
study of factors influencing decision-making on durian source selection. Personal factors were found to be
dependent on personal factors such as age, occupation and personal income per month. The statistical
significance was 0.01. The confidence level was 99%. In terms of marketing mix, it was found that the
number of durian was different in each product. The statistical significance was 0.01. The number of
durian in each purchase was different in terms of price. The statistical significance was 0.01. The
frequency of purchase of Durian during the season varied according to the distribution channel. The
statistical significance was 0.05 and the number of durian in each market was different. Statistically

significant at the 0.05 level.



