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Factors influencing the decision to buy GARMIN brand
of exercise watches in Bangkok.
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ABSTRACT

The objectives of this research were: (1) to study the personal characteristics influencing the
characteristics of the GARMIN watch consumers in Bangkok. (2) to study the influence of Brand Equity
Factor on the characteristics of GARMIN watch for consumers in Bangkok. (3) to study the desired
characteristics of consumers to purchase GARMIN brand of exercise watches in Bangkok. The concept of
applied research is based on brand equity theory. 4P's marketing mix theory that affects purchasing
decisions.

Survey method data were collected by online questionnaire (400 questionnaires). Only
consumers who bought or used GARMIN fitness watches to respond to the questionnaires and analyzed
data by baseline. Data were analyzed by descriptive statistics which included frequency, percentage,
mean, and standard deviation and test hypotheses by inferential statistics, ie, T-test, One way analysis of
variance.

Research findings revealed that: (1) Personal factors by gender, age, model, clock and level.
Price influences the features that want to buy a GARMIN watch. (2) Brand awareness factor Influence the
features that most want to buy GARMIN watch watches. (3) Marketing Mix Factor By product
Distribution channels and price influence on the features that you want to buy GARMIN most. These
results implied when planning for marketing strategy, it should have taken into consideration those factors
having influence on buying decisions which are Personal, Brand Equity factor, Marketing Mix Factor By
combining various strategies to suit the consumers who are influencing the fitness market in the country.

Keywords: Personal factors Brand Equity factor Marketing Mix 4P’s, GARMIN
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