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Attitude and behavior of consumers. In Bangkok, to buy products.
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Abstract

This research aims to study attitudes and behavior of consumers. In Bangkok, to buy halal food
products. The sample was used in the study. There were 400 respondents who consumed halal food. The
questionnaire was used as a research tool. Statistics used in the analysis are frequency, percentage, mean,
standard deviation. Statistics used to test the hypotheses are t-test, ANOVA and Chi-square, and compare
the difference in pair by Least Significant Difference (LSD)

The study found that most of the places where halal food was purchased were Convenience Store
The most frequently purchased halal products are ready-to-eat foods. Most samples buy 1-2 pieces. The
time to buy halal food is unpredictable. Most of them cost 50-100 baht / visit and most of them buy once /
week. Accounted for 30.75%

For attitudes towards the purchase of halal products, the overall attitude was high. When
considering each aspect, it was found that the consumers had high level of attitude in almost every aspect.
Attitude towards the product side. The first was the price of distribution channels. And the promotion of
marketing, respectively.

The results of the hypothesis testing revealed that: 1) personal factors in gender, age, religion,
education level, occupation and income per month were different. Age, religion, education level,
occupation and income per month, the behavior of buying halal food products differed. The side channels

of distribution and marketing. Relationship with purchase behavior of halal food products.

Keywords: attitudes toward buying halal food
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