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Abstract

The study the factor affecting on online financial transaction system of Krungthai
Bank’s customer in Bangkok was aim to examine satisfaction’s factors marketing mix
(Marketing Mix: 7Ps) affecting on online financial transaction system, to study users’
behaviors on using online financial transaction system whether the difference of personal
factor leads to the difference of satisfaction and behavior of users using online financial
transaction system.

The finding indicated that sample group of Krungthai Bank’s users in Bangkok
who are 21 — 30 year female company employees in bachelor degree earning 20,001 —

30,000 baht per month satisfy on marketing mix 7Ps, prices,fees and physical image are



the most while the physical image on service channel, maketing promotion,personal and
process are good. Most of this behavior know the information from bank employee, because
of semifixed in financial transaction time. The reason for choosing online financial
transaction as the 24 hours. The frequency per month is 3-5 times with money transfer to
their owns and other’s account

The result of the first hypothesis is personal factor of sample group in the
difference of sex, education, work, income affecting on the difference online financial
transaction. There is no different in age.

The result of the second hypothesis is personal factor of sample group. The
difference of age affecting on financial transaction’s behavior in the different frequency. The
difference of age affecting on information’s perceiving, the reason in choosing service and
the different of frequency using. The difference of education affecting on financial
transaction’s behavior and the difference of frequency in using. The difference of occupation
affecting on perceiving information’s behavior, reason for choosing service, the different in
frequency of using and the difference of income. These factors are the reason in choosing

service and frequency of using in different ways.

Keywords: financial, online, Consumer behaviors, Marketing Mix: 7Ps
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