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ABSTRACT

This Independent study has objectives 1) to study the relationship between demographic factors and

customers’ decision making of Private Hospital in Bangkok 2) to study the relationship between the marketing mix



factors and customers’ decision making of Private Hospital in Bangkok. The sample were 400 patients selected
from the customer who has been use private hospital in Bangkok which are ranked as the top 5 best private
hospitals in Thailand are Bumrungrad International Hospital, Samitivej Hospital, Phyathai Hospital, Bangkok
Hospital and BNH Hospital. The statistics used were T-test and ANOVA for the data analysis of demographic
factors and used correlation for analysis of marketing mix factors. The results revealed that majority of the sample
were female than male, age between 20 - 35 years old, marital status, the education level is bachelor's degree,
work at private company and have monthly income between 80,001 - 100,000 baht. And the hypothesis testing
found that the demographic factors which affected to customers’ decision making of Private Hospital in Bangkok
were age and the monthly income. For the marketing mix factors, all factors have affected to customers’ decision
making of Private Hospital in Bangkok with statistical significance at the level of .05, the most factor that rerated to
customers’ decision making of Private Hospital in Bangkok is promotion factor with highest the correlation coefficient
is .334, followed by place factor with correlation coefficient is .299 and the lowest is price factor with correlation

coefficient is .103.
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